RESEARCH PAPER PREPARATION

1. Research paper should be submitted in Microsoft Word.

2. Use a normal, plain font (e.g., 12-point Times Roman) for text.

3. The Research paper must be typed, 1.5 spaced (single-spaced for indented material, notes
and references). All heading including title should be 12 in Times New Roman and text
should be 12 point Times New Roman. Margins must be of 1 inch on all sides.

6. Papers should not exceed 6000 words.

7. All photographs, charts and diagrams are to be referred to as “Figures” and should be
numbered consecutively in the order to which they are referred in the text.

8. List of references must be arranged in alphabetical order. (As per APA format)

9. For text citations, papers should be referred to as (Sharma 2010) and papers by the same
author in the same year should be distinguished by lettering in sequence (2010a, 2010b,etc).
Where papers are not by more than three authors, all names should be cited; otherwise the
first name should be followed by 'et al'.

10. Author's names should be on the title page only, in order to facilitate the blind Referring
process.

11. All paper submission via email only: intseminar@sjcc.edu.in

IMPORTANT DATES
Abstract and full paper submission 08 November 2019
Intimation of acceptance 14* November 2019
Full paper submission with modification 24t Nlovember 2019
Conference Date 10% December, 2019
REGISTRATION FEES
Details For authors from India International authors
Research Scholars/ Students* INR 800 USD 75
Academicians INR 1000 USD 100
Corporate Delegates INR 1500 USD 150

* Research Scholars coming for the presentation have to produce the Student ID card and Bonafide
certificate from the Head of the Institution.

DELEGATES

Registration fee can be remitted by way of Demand Draft drawn in the name of “The Principal,
St. Joseph’s College of Commerce’, payable at Bangalore and the same be sent to
The Convenor,
St. Joseph's College of Commerce (Autonomous)
163, Brigade Road, Bangalore - 560 025. Karnataka. South India.

Banking Details Savings bank account
IFSC SIBL0000108

Account Name Bangalore Jesuit Educational Society
Account Number 0108053000011404

Bank The South Indian Bank,

Brigade Road Branch,
Brigade Road
Bangalore - 560025

Any enquiries relating to Conference please contact Scan QR Code
for Registration
Dr.D.Raja Jebasingh +919886987978
Dr. Hariharan Ravi +919513121377

St. Joseph's College of Commerce (Autonomous)
163, Brigade Road, Bangalore - 560 025. Karnataka. South India.
Ph: +91-80- 25360644 / 25360646 Fax: +91-80-25540378
E- mail: intseminar@sjcc.edu.in www.sjcc.edu.in
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ABOUT THE COLLEGE
ST. JOSEPH’S COLLEGE OF COMMERCE,BENGALURU

St. Joseph’s College was established in the year 1882 and is affiliated to Bangalore University. This
Institution is run by the Society of Jesus or Jesuits. The College has been serving as a beacon of light
in the city of Bangalore, emphasizing teaching, learning and research activities in Commerce and
Management subjects. The college aims at the integral formation of its students, helping them to
become men and women for others. St. Joseph’s College of Commerce is one of the first
Autonomous Colleges in Karnataka to be Re-Accredited with “A” Grade by National Assessment
and Accreditation Council (NAAC) and has been ranked the 8th Best College in India by India
Today - Nielsen survey June 2019 & obtained the 61st place in NIRE-MHRD ranking 2019. In
February 2010, the College was recognized by the UGC as a “College with Potential for Excellence”.

CONFERENCE CONCEPT NOTE:

Marketing being a dynamic and versatile domain demands from the 21st century businesses the
acumen to keep themselves well-informed with specific expertise. Highly influential market factors
like customer empowerment, changing technological strategies; globalization, deregulation and
the inculcation of ‘innovation” into campaigns have made it a pressing need of the hour. Under
such a scenario, the latest developments in technology and software, email metrics, big data and
data science are some of the necessary expertise required among the aspiring marketers.

Last fifty years have seen a crucial transition in the customer behaviour patterns and this has
persuaded the need for new age marketers to sharpen their digital pencil and reinvent their skillset
to remain in the game. Besides offering multifaceted options in terms of support, media
opportunities, and communications, contemporary market challenges are exposed to aggressive
competitions as the Internet enables companies to compete virtually. Growing number of
consumers’ choices have opened up avenues for even the smallest organization to establish a
regional, national, or even international interface.

The conference primarily aims at orienting academicians, professionals and research scholars; the
important and revolutionary trends in the field of Marketing and aspires to research various ways
to incorporate these trends into strategic plans which is subjected to customization as per industry
needs. The event celebrates the convergence of online technology, creativity and emerging trends.
The industry experts and peers will also provide actionable ideas to help prepare oneself to survive
and thrive in today’s changing digital marketing landscape. The Conference focus also includes
institutionalization of Marketing through critical and analytical advances that would render
possible pathways to break through the ever evolving standards of marketing as is deemed to be
and expected for the growth of the country keeping in view, very much; the Indian perspective.

OBJECTIVES OF THE CONFERENCE:

1. To create a platform for constructive dialogue on recent trends and innovative approaches in
marketing.

2. Enlighten the direction of change to embrace disruptive innovative practices.

3. To provide expert insights and track the impact and influence of marketing in markets.

4. To explore the probable sectors in marketing that entail the next wave of innovations and
creations.

5. To understand the importance of customer circle selections.

THEMES OF THE CONFERENCE:

Disruptive Al in Marketing, Emotional and Sensitive Marketing, Sharing Economy,
Marketing Technological Development, Internet of Things, Virtual Reality, Augmented
Green Marketing, Creating Eco Awareness, Consumer Mindsets, Ecological
Sustainability, Cause Marketing, Marketing for Not-for-Profit Organi
Digital Marketing E-Commerce, Technological Influences, Traffic and conversion, SMO and SEO,
Marketing Automation, Data Analytics

Credibility of Digital Media

Ethics in marketing | Cultural Boundaries, Equal Recognition
Creative Freedom, Quality Control, Pricing Ethics, Neuromarketing Tactics, Data
Privacy, Gender Issues in Marketing

Consumer Dynamics | Reinventing Marketing Mix in the 21st Century, Millennial Patterns, Big Data,
Global Marketing, Customer Value Creation, Managing Adolescent Buying
Behaviour, Influence of Children in Family Decision-Making, Product
Customization

Demand Recognition, Distribution Chains, Marketing Techniques, Analysing
Financial Requirements, Warehouse Automation, Use of Technology in Supply
Chain and Logistics, Managing Logistics, Reverse Logistics, 4th Party Logistics,
Innovations in Payment Gateways

Managing Brands in | Product, Service, People, Employer, Responsibility of Celebrities in Endorsement
215t Century

Case studies in the contemporary Marketing.

Supply Chain

Management

PUBLICATION PLAN

Full length paper will be peer reviewed by Scientific Committee members and selected papers will be
published in “SJCC Management Research Review” (ISSN 2249-4359) Special Issue - Peer Reviewed Journal
published by the Research Center St. Joseph’s College of Commerce (Autonomous)

FOR FULL LENGTH PAPERS

1. Authors are requested to submit a Camera-ready paper following the prescribed guidelines.

2. Your research paper should include a separate page containing the following in the order

Mentioned: Title, Authors, Affiliation, Abstract, Keywords, and main text, Acknowledgements -if any,
Appendix and References.

3. Papers will only be accepted for Publication on the condition that the Research paper has not been
copyrighted, has not been published, has not been presented or accepted for presentation at professional
meetings, and is not currently under Review for presentation at any other Conference/ Seminar. A
declaration to this effect must accompany the final paper, which must include ethical responsibilities and
Standards as well.

4. Authors should take responsibility of Plagiarism Checking, Content-Editing, Grammar-check,
Proof-reading and formatting etc.

5. Provide 4 to 6 keywords which can be used for indexing purposes.

TITLE PAGE

The title page should include:

The name(s) of the author(s)

Title must be concise and informative

The affiliation(s) and address(es) of the author(s)

The e-mail, Contact address, and telephone number(s) of the corresponding author



